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Since early 2020 through the publication of this Annual Report, I have thought often of Bob Marley’s

quote: “You never know how strong you are, until being strong is your only choice.”

This report is the story of the strength and conviction of our volunteers. O4U draws from them our

resiliency, flexibility, innovation and unwavering commitment to helping high achieving LGBTQ2+*

undergraduates achieve their full potential. None of us could have anticipated the onset and

persistence of the pandemic and the deep divisions in our world. The last two years have stretched

and strained all of us. I am mindful of the challenges, stress, fatigue, and losses within our community

and grateful for the Board of Directors' provision of resources to support well-being and deeper

reflection on the needs of our most underrepresented students. We are also thankful for everyone

who contributed their time, talent, and resources to ensure that our students did not lose ground.

It is counterintuitive to imagine growing over the past three years, yet O4U did—in diversity of students,

organizers and mentors as well as programmatically including our new Early ID offering, anti-racism,

DEI and human engineered design training, alumni engagement and year-round support of students

and volunteers. Our pillars remain the same—authenticity, discovery of what matters most in life and

work, and rigorous career development.

As this report releases, we have completed our largest and most diverse O4UB in history, this student

cohort was almost 40% non white, 17% transgender, gender non-conforming, and non-binary, 35% first

generation -- all with an average GPA of 3.81.

I can only imagine what will be next with our expanded volunteer base and the addition of our new

Chief of Staff, Amanda Zielinski Slenski, who brings such a deep well of knowledge about college

students from her long tenure in higher education.

I can give some advice about how to approach our next chapter together. It also comes from Bob

Marley - “Love the life you live. Live the life you love.”

Best,

Cindi Love

Executive Director
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Message from Our Executive Director
What's Inside

FY21 Annual Report | 2

 *LGBTQ2+ includes specific 
representation of two-spirit individuals



WE'RE ON A MISSION

Our mission is to help high-achieving LGBTQ+ 
(and otherwise diverse) undergraduates reach their

full potential.
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Students describe their time
with O4U as life-changing. As an
organization, we are committed
to serving students as they
begin their journey from the
classroom to the boardroom
while creating authentic, brave
spaces for all in the LGBTQ+
community.

OUR IMPACT
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O4U is a volunteer led
organization. Without the
dedication of our volunteers,
our transformational work
would not be possible. 

OUR TEAM

13 Teams

18,000+

Conference and Strategic
Operations Teams
oversee all daily
operations

Hours of service donated
per year 
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Our Team Members
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2021
$1,652,925

2020
$1,591,136

2019
$1,496,061

O4U is currently in a strong
financial position. Our yearly
expenses are fully funded and
we have healthy reserves to
preserve our service to
students in unpredictable
times.

FY21
FINANCIALS*

2019-2021 Total Revenue: $4,740,123

2019-2021 Total Expenses: $2,995,363**
75%
of revenue goes directly
to students
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 *See appendix for additional financial information.

 **Virtual only conferences in 2020 and  2021, due to the COVID-19 pandemic,
significantly decreased expenses. This trend will not continue for future years..
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2021 Sponsors

97th Floor
ABB Inc.
Accenture LLP
AEA Investors LP
AECOM
AIG
Alliance Bernstein
Amazon Inc
Amperity
Analysis Group, Inc.
Anheuser-Busch InBev
Anitra Douglas-McCarthy
AQR Capital Management
Ares Management
Athenahealth
Atlassian, Inc.
Bain & Company, Inc.
Bain Capital
Ball
Bank of America Merrill
Lynch
Barclays
Barr Engineering
BCG 
BD
Benchling
BlackRock, Inc.
Blackstone
Bloomberg
Bloomberg LP
Blue Origin
Bridgewater
Bridgewater Associates
Broadridge Financial
Solutions, Inc.

Capco
Capital Group
Capital One
Cargill
Carlyle Group (CIM)
Carnegie Mellon University
Centerbridge Partners
Centerview Partners
Citigroup
Clark Construction
Clorox
Conagra
Cornell SC Johnson College
of Business
Cowen and Company
Cree|Wolfspeed
Cummins
DE Shaw
DE Shaw Social Media
Package
Deloitte
Deutsche Bank
Dow
DraftKings
Ecolab
Emerson
EPIC
Ernst & Young LLP
Estee Lauder
Evercore

Facebook
Federal Reserve Bank of
New York
Fitch Ratings
FTI Consulting
Galaxy Digital
Genentech
General Atlantic
General Mills
General Motors
Goldman Sachs
Guggenheim Partners
Guidehouse
Hearst
Henkel
HPS Investment Partners
Hudson River Trading
Indeed
Insight Venture Partners
J.P. Morgan
Jefferies Group LLC
KKR
Kobre & Kim
KPMG
Kraft Heinz
Lazard
L'Oreal
Lyft Inc.

M Booth
Macquarie Global Services
(USA) LLC
Makena Capital Management
McKinsey & Company
Mediahub Global
Medtronic
Merck
Microsoft
Millennium
Millennium Management
Moelis & Company
MongoDB
Morgan Stanley
National Geospatial
Intelligence Agency
National Grid
NBCUniversal
NetApp Inc
NI
Nomura
Northrop Grumman
Corporation
NYU Tandon School of
Engineering
Oak Hill Advisors
Oaktree Capital
Management, L.P.
Ogilvy
Oliver Wyman

PagerDuty
Peloton
Perella Weinberg Partners
Group LP
Permira
PIMCO
PJT Partners
PNC Bank
PricewaterhouseCoopers
LLP
Procter & Gamble
Putnam Associates
Raytheon
RBC
Red Ventures
Reference Point
Relativity Space
Robinhood
Ross Stores, Inc
Salesforce
SAP America, Inc
SAS Institute Inc.
Showtime Networks
Sia Partners
Slack
Snap
Societe Generale
Sony Music
Stantec
Stellex Capital
Management
Stifel

Strava
Stripe
SVB
Synchrony Financial
TEKsystems
The Boston Consulting
Group
The Brattle Group, Inc.
The Martin Agency
The University of Texas at
Austin
Thumbtack
TowerBrook
Toyota
TPG Capital
Turner Construction
Twitter Inc.
UBS
United Health Group
US Bank
Vanguard
Vista Equity Partners
Walmart
Warburg Pincus
Wayfair
Wellington Management
Co.
Wells Fargo
Wieden+Kennedy
Withum
Wunderkind
Xcel Energy
XPO Logistics
ZS

FY21 Annual Report | 9



O4U was born out of the strength and conviction of volunteers who assembled our inaugural O4UB class of 50 at Cornell
University in 2004. They wanted LGBTQ+ undergraduates to have equitable access to great jobs in corporate America.
They were willing to do whatever was necessary to achieve their goal. 

Based on their uniquely designed business model of leadership by early career-stage professionals, year-over-year, O4U
has grown, even while weathering a recession in 2008 that reduced sponsorship dramatically. We recovered and in 2017,
experienced another financial downturn as an organization due to increased costs of underwriting costs for students. At
that time, we had no reserves and made the strategic decision to create a reserve of $500,000 by 2022. 

We evaluated every aspect of our organizational performance and created a new strategic plan with four highly
achievable goals (see page 11 for HAGS). We did not step back from our core commitment to underwrite all expenses for
students to attend our life-changing conference experiences. 

Additionally, between 2019 and 2021, we produced our largest (1000+ students) and most diverse student cohorts in our
history while also posting significant net revenue as show in the profit and loss statement in the appendix.

Where We've Been
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The Breakthrough Speaker Series
is designed to connect us
individually and as a community.
Launched January 2022, we gather
throughout the year to learn from
thought leaders on topics
impacting the LGBTQ+ community.

Growing the brand and impact*
Diversifying revenue streams*
Expansion of EarlyID/MOSAIC programming*
Development of a new conference*
Achievement of Global Diversity, Equity, and Inclusion
Benchmarks
Launch of a year-around mentorship program and
learning community
Expansion of strategic partnerships 
Increasing alumni engagement 
Centralizing and enhancing our digital support structures

Throughout 2022, O4U will focus on: 

As we aim to deepen
relationships with sponsors, the
Invested with O4U program
posed for launch in late 2022 will
provide opportunity for sponsors
to expand their ongoing support
of  O4U and its community.

LOOKING AHEAD 
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April 8-10, 2022

September 23-25, 2022 (TBD)

September 16-18, 2022

October 14-16, 2022*Represents one of the Strategic Plan HAGS

Breakthrough Speaker Series



Our Partners
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How You Can Help

Donate

Volunteer

Sponsor

Make a financial contribution either one-time or
recurring at www.outforundergrad.org/donate

O4U's continued impact is dependent on volunteers. If
you are interested in giving of your time and talent
please contact Amanda Zielinski Slenski, Chief of Staff. 

O4U can help to find the right sponsorship
opportunity for your organization. To learn more visit
www.outforundergrad.org/become-a-sponsor .

“I LOVED BEING IN A QUEER SPACE WITH

PEOPLE THAT LOOK LIKE ME. Amazing is

an understatement!!! I love you all for the

energy you put into this ♥�” 

- O4UB 2022 Attendee

Lasting Impacts

http://www.outforundergrad.org/become-a-sponsor


THANK YOU!

@OutforUndergrad   |     www.outforundergrad.org  |     April 2022



Appendix
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